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N e w  N o v a W r a p  D e n t a l  N e t w o r k s  

NovaNet is pleased to announce that it has partnered with two additional large national dental 
PPO networks.  The new network partners, which will be accessed through the NovaWrap 
Dental Product, provide over 238,000 access points across the country with an average na-
tional discount of 38%.  
 
“The addition of our new networks will serve as a great complement to our other out-of-
network (OON) dental networks, and will substantially increase both coverage and discounts 
for our clients,” states Jordan Morgan, Director of Business Development for NovaNet.   
 
NovaNet provides analysis for its clients that shows how much they can save their dental plan 
by accessing the NovaWrap Dental Product.  To perform this analysis for groups currently ac-
cessing a primary dental PPO, all that is needed is to send the non-par dental claims in an Ex-
cel file to NovaNet.  For those groups on an Indemnity Plan, send ALL of your dental claims 
in an Excel file.  NovaNet will run the claims through its dental OON solution and show the 
savings that can be achieved by using this product.  NovaNet believes its clients will be 
pleased with the added savings and penetration rate for the dental plan!    
 
For additional information, please contact Jordan Morgan via email at jmor-
gan@novanetppo.com or by phone at (770) 729-1997, ext. 219. 

P l e a s e  N o t e  N o v a N e t ’ s  
N e w  S u i t e  N u m b e r  o f  4 4 0  
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N o v a N e t  D i r e c t  C o n t r a c t s  
I n c r e a s e  S u m m a r y  

In the first quarter of 2013, NovaNet has increased its directly contracted group 
health provider network  by the following percentages: 
 
Georgia: Physicians up 3% and Ancillary Providers up .4% 
Alabama: Physicians up .4% and Ancillary Providers up .3% 
Northern Florida: Physicians up 2% and Ancillary Providers up .3% 
Tennessee: Physicians up 1% and Ancillary Providers up .6% 

P r o v i d e r  S p o t l i g h t  o n  
O u t p a t i e n t  I m a g i n g  C o a l i t i o n  

Accessing advanced medical imaging at reasonable rates is a need every health plan has.  Often, pa-
tients are referred to a hospital for diagnostic imaging and do not realize that they have a choice that 
could save them and their health plan a lot of money.  Typically, hospital imaging rates are 50% to 
150% higher than free-standing facilities for the same procedures.  As National Healthcare continues 
to change the landscape in the U.S., low deductible plans are becoming harder to find and more ex-
pensive.  The average insured member might be surprised to find out that the same scan that costs 
$499 in a free-standing facility can cost $1000 to $1500 more in a hospital.  
 
Outpatient Imaging Coalition or OIC is trying to help educate patients and health plans and provide 
a quality solution.  OIC is an alliance of independently contracted imaging centers throughout the 
Southeast.  This Alliance is dedicated to providing the highest quality medical scans available with-
out the inflated costs charged by many hospitals.  To be a member of the OIC, an imaging center 
must adhere to the strictest of quality standards, as well as be accredited by the American College of 
Radiology.  By uniting together, this group of independent health imagers can have a stronger voice 
against inflated costs in the medical community.   
 
NovaNet contracts with these alliance providers to offer its clients and members the best savings 
available.  Directing members to access imaging centers outside of hospital services when practical 
will save money for them and the health plan.  In addition, it is often easier to schedule with free-
standing facilities and takes less time for the member to complete the service.  As always, members 
can conveniently locate imaging service providers through NovaNet online at www.novanetppo.com  
or by phone at 1-800-513-7177. 
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N o v a N e t  o f f e r s  P r i m a r y  a c c e s s  
t o   

T h r e e  N a t i o n a l  d e n t a l  n e t w o r k s  

NovaNet offers access to three national dental net-
works.  The Aetna Dental® Administrator 
network, the Dental Health Alliance network 
(through Assurant Health) and the Dentemax net-
work offer excellent national coverage and signifi-
cant discounts. 

There are over 115,000* available dental practice 
locations nationwide in the Aetna Dental® 
Administrator network, with national average 
savings of 38%**. 

The Dental Health Alliance network offers access 
to over 130,000 dental provider locations across the 
country, with a 48% savings average. 

The DenteMax network has more than 141,000 
dentist access points nationally, with average 
savings of 35%. 

NovaNet can perform a GEO access analysis, a 
disruption report  and/or a savings analysis for 
each dental network and offers a variety of 
repricing options for each network. 

Each network has its own particular strengths in 
coverage in certain areas of the country.  This 
variety of dental network options demonstrate 
once again that NovaNet is continuously striving to 
provide its clients with strong options and 
flexibility. 
*According to the Aetna Enterprise Provider Database as of 5/1/12. 
**Savings will vary by geographic area. 
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N a t i o n a l  H e a l t h c a r e  U p d a t e :  
T h e  Q u e s t i o n s  J u s t  K e e p  C o m i n g  

With the re-election of President Obama and the lack of any real shift in the House and Senate, the law that should never have been (only 
passed through reconciliation) continues to roll out with intended and unintended consequences.  No matter what side of the fence you are 
on, or in this case massive debt trench, questions concerning implementation and effect continue to roll on.  Of course the intentions of the 
plan as they were proposed to the American people can be summed up pretty clearly: lower consumer health care costs, expand coverage and 
access, and weed out waste and fraud.  Evaluating our progress down the healthcare highway by just these basic standards should give us a 
general idea of how things are going so far.   
 
The individual market has taken a bigger hit so far and is a good bellwether for what most Americans will be facing soon.  Individual rates 
have skyrocketed for most consumers much faster than employer plans.  This is in part because of the pieces of the Patient Protection and 
Affordable Care Act (PPACA) that have already begun to be implemented.  These include but are not limited to: insurers prohibited from 
imposing lifetime limits, insurers prohibited from excluding pre-existing conditions in children under age 19, and all new plans required to 
cover routine preventive exams and medical screenings without copayment, coinsurance or deductible.   
 
Of course it all sounds like a great idea, but the new regulations have taken the actuarial process out of some areas.  Health insurance compa-
nies reacted by raising everyone’s premiums to make allowances for the extra cost.  Therefore, now all consumers are sharing more of the 
burden.  In addition to raising premiums, it also reduced access with some unintended consequences.  Companies could no longer exclude 
children because of pre-existing conditions and were limited to the amount that the rate could increase because of those conditions.  In Geor-
gia and many other states, insurers just stopped offering “child only” policies all together.  Now the only way to insure a child on the individ-
ual market if you make too much income to qualify for Medicaid is to add them as a dependent on an adult policy, which allows the insur-
ance company to increase the rate exponentially.  In an even more startling revelation, some insurers are now refusing to guarantee premi-
ums for the term of the policy.  This shift highlights the tenuous relationships that are building within the market.  The effects on the individ-
ual market will most certainly stretch to affect others in the employer plan market.  In addition, it is forecast that many employers will not 
foot the bill and will turn their employees out to the individual exchanges.  
 
It seems that nothing has been said about waste and fraud being uncovered.  Medicare reimbursement models have been reduced in some 
areas, but it is not aimed strategically at the waste and providers are taking the hit.  At heart, most providers truly want to care for and cure 
their patients, but the policies being put forth are making it more difficult for them to do that and make a living at the same time.  The com-
ing $716 billion in cuts to Medicare will definitely have an impact on providers but are not targeted at waste and abuse.   
 
In October of this year, the country is supposed to go into open enrollment on the new government healthcare exchange.   The application 
process is already being derided for its difficulty, length and intrusiveness.  January 1, 2014, will usher in a new era in American healthcare, 
but more questions than answers remain.  So far, healthcare has become more expensive with increased rates and higher deductibles.  Access 
to quality insurance is limited because of the new regulations placed on insurers.  Waste and abuse is not being targeted.  Instead, cuts are 
being seen in all areas and are putting access to providers at risk.  What will 2014 bring?  Will the market settle down and even out after the 
program is implemented and the system becomes known?  Will more businesses decide to self-insure in an attempt to opt out of healthcare 
taxes and regulations?  These and more questions remain to be answered. 
 
NovaNet has always prided itself on being a private network not owned by providers or payors.  NovaNet’s goal has always been to serve the 
member best by brokering a mutually beneficial relationship between payors and providers.  Payors get great access at the best negotiated 
rates and providers can focus on treating members while knowing they are being reimbursed fairly.  No matter how healthcare changes in the 
future, NovaNet will continue to deliver the best PPO product available to its clients.  NovaNet is committed to providing innovative solu-
tions in this rapidly changing market. To find out more about NovaNet’s product offerings in group health, workers compensation, dental 
and more, contact Jordan Morgan at 1-800-513-7177, ext. 219, or jmorgan@novanetppo.com. 
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EGGPLANT PARMESAN 

 

1 beaten egg       2 Tbsp. dried parsley flakes 

1/4 cup fat free milk      1 15-oz. can tomato sauce 

1/8 tsp. pepper       1/2 tsp. dried oregano, crushed 

1 cup crushed saltine crackers (28 crackers)   1 clove garlic, minced 

1/4 cup grated Parmesan cheese    3/4 cup shredded part-skim mozzarella cheese (3 oz.) 

Nonstick cooking spray     1 medium eggplant, sliced 1/4 inch thick (1 pound 

         total) 

In a small bowl, combine egg, milk and pepper.  In another bowl, stir together cracker crumbs, Parmesan cheese 
and dried parsley flakes. 

Dip eggplant slices in the milk mixture to coat, then dip both sides in the cracker mixture. 

Lightly coat a 2-quart rectangular baking dish with cooking spray.  Arrange eggplant in dish. 

In a bowl, stir together tomato sauce, oregano and garlic; pour over eggplant. 

Bake, covered, in a 350 degree oven for 40 minutes or until eggplant is tender.  Sprinkle with mozzarella cheese.  
Bake, uncovered, 10 minutes more. 

Makes 4 servings. 

 

“SOAP AND WATER AND COMMON SENSE ARE THE BEST 
DISINFECTANTS.”    

William Osler 



 About NovaNet 

See us on the Web for 
ongoing updates! 
www.novanetppo.com 

NovaNet was founded in 1994 to participate in the rapid evolution of healthcare moving from traditional fee-
for-service to a managed care environment. 
 
NovaNet recognized a void in the way managed care was being delivered to the consumer.  Unlike other net-
works, NovaNet is a privately held corporation not owned by physicians, hospitals or insurance carriers.  The 
company is led by a team of professionals who have a cumulative total of over 60 years experience in the 
delivery of healthcare products and services.  Our team is committed to providing the best delivery system 
throughout our areas of service. 
 
NovaNet’s mission is to provide an innovative healthcare delivery system to benefit and better fit the needs of 
today’s employers and providers. 
 
NovaNet is a national PPO that provides comprehensive coverage in 50 states and represents over 
1,000,000 physician locations and more than 5,000 acute care, rehabilitation and behavioral health facili-
ties.  The national network is made up of NovaNet’s proprietary networks in Alabama, Georgia, Northern Flor-
ida and Tennessee, as well as NovaNet’s Affiliate Network, which is comprised of the strongest state and re-
gional networks in their respective service areas.  Our clients benefit from a single source for local, regional 
and national PPO network access. 

NovaNet, Inc. 
3500 Parkway Lane 
Suite 440 
Norcross, GA  30092 
Phone: 800-513-7177 
Fax: 770-729-1992 
Contact Person: Lisa Raymaker 
E-mail: lraymaker@novanetppo.com 
Phone: 800-513-7177, ext. 221 

NovaNet Management 
Richard F. Morgan, President and CEO 
Lisa Raymaker, Vice President of Network Operations 
John Folks, Vice President of Client Development 
Jordan Morgan, Director of Business Development 
Robert Loew, Director of Network Services 
April Goforth, Network Development Specialist 
Jill Smith, Network Relations 
Melody Alexander, Information Services Director 
Mandy Gillis, Information Systems Coordinator 
Renee Vanderburgh, Information Systems Specialist 


